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Use of Social Media by Hospitals and Clinics in Japan
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The use of social media by hospitals has become widespread in the United States and Western European countries.
However, it is not known whether hospitals in Japan use social media. The purpose of this study is to investigate
the adoption of social media by hospitals and clinics in Japan. We randomly sampled 300 hospitals from a list of
medical institutions that was compiled by the Ministry of Health, Labour, and Welfare (MHLW). In addition, we
included 300 clinics that were taken from the MHLW list as well as Yahoo! HealthCare webpages. We performed
web and social media (Facebook and Twitter) searches using the hospital and clinic names to determine if they had
social media accounts. We collected Facebook posts and tweets, and categorized them based on the content, e.g.,
health promotion, participation in academic meetings, publications, public relations or news announcement, and
recruitment. We found that 26.00% of the hospitals and 7.67% of the clinics used Facebook and/or Twitter.
Specifically, 24.33% hospitals used Facebook and 4.33% hospitals used Twitter. Furthermore, 6.33% clinics used
Facebook and 3.67% clinics used Twitter. Public relations or news announcements accounted for 53.99% of the
Facebook posts by hospitals and 58.37% of the Facebook posts by clinics. To conclude, fewer hospitals and clinics
in Japan use social media as compared to other countries.

Keywords: Web 2.0, Social Media, Hospital, Japan
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