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Efforts on UX innovation in real estate field by utilizing AI
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This presentation describes attempts to innovate user experience (UX) in real estate field by artificial intelligence
technologies. (1) We applied deep learning to property photographs to improve UX, both by implementing auto-
mated annotation of photographs, and by creating a new UX ”search properties simply by holding a smartphone
camera over the street corner”. (2) For the UX problem of real estate sales transaction that it is difficult to properly
pricing, we developed a service that provides reference prices of apartments in Japan on the map, using a reference
price calculation algorithm by machine learning.
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