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The goal of this research is to develop a general method to transfer sales promotion strategy, derived from analysis
on wide area, to local real shop. The authors analyzed such consumers’ characteristics who buy olive oils in Kansai
region, and derived some hypothesis about their behavior. Based on the hypothesis, we designed a sales promotion
strategy and applied it to a real shop in Hyogo prefecture. The evaluation of the strategy itself is on going.
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pattern size Support growthRate

1 2 7786 5498 209 252 0.1077 1.724

2 2 9793 7572 208 267 0.1355 1.574

3 2 7898 6303 206 257 0.1093 1.525

4 2 7771 6246 210 262 0.1075 1.514

5 2 8839 7512 205 260 0.1223 1.432

6 1 33686 29254 219 342 0.4661 1.402
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