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It has been reported that the customer satisfaction which represents corporate brand affects future risk of cash
flows and shareholder value in B2C companies. In this study, we verify whether the same relationship holds for
B2B companies. For that, we used new B2B brand score which was developed based on the reputation for the
company among people who have connection with employees of the company. We showed that the B2B brand score
is positively associated with shareholder value.
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